Joe FitzPatrick MSP
Dundee West constituency office
37 Dock Street
DUNDEE
DD1 3DR

Scottish Rugby Union Limited
BT Murrayfield
Edinburgh EH12 5PJ
+44 (0)131 346 5000
scottishrugby.org

Tuesday 22 December 2020
Dear Joe,
On behalf of Scottish Rugby, I wanted to thank you for all your endeavours and support during your tenure as
Minister of Sport.
As you know, the last nine months have been the most demanding that most of us have had to endure and we
are most grateful to you and your officials for your understanding and empathy of how the coronavirus
pandemic has had such a devastating effect on Scottish Rugby.
We very much appreciate the financial rescue package that you confirmed earlier this month, without which,
so many in Scottish Rugby – whether in the community game, our staff or at elite level – would be facing a
bleak future.
In happier times, we first met you at the announcement of BBC ALBA’s television coverage of the Scotland
Women’s team and I know you share our pride that Scottish Rugby continues to drive the vitally important
inclusion agenda in Scotland.
Wishing you and yours all the very best for the festive season and beyond.

Yours sincerely,

Dominic McKay
Chief Operating Officer
Scottish Rugby, BT Murrayfield, Edinburgh EH12 5PJ
Email: dominic.mckay@sru.org.uk; Tel: 0131 346 5126; 07812 419150

Mairi Gougeon MSP
Minister for Sport and Public Health
Scottish Government
St Andrews House
Regent Road
EDINBURGH
EH1 3DG

Scottish Rugby Union Limited
BT Murrayfield
Edinburgh EH12 5PJ
+44 (0)131 346 5000
scottishrugby.org

Tuesday 22 December 2022
Dear Ms Gougeon,
On behalf of Scottish Rugby, I would like to congratulate you on your appointment as Minister for Sport and Public
Health.
Scottish Rugby is the governing body of rugby union in Scotland with responsibility for the game at all levels: from
the grassroots at clubs and schools, to the elite end of the game with our two professional sides, Edinburgh Rugby
and Glasgow Warriors, and our international teams.
The Scotland men’s team are ranked seventh in the world; our women’s team are ranked 11th, while, within your
own constituency of Angus North and Mearns, clubs like Strathmore, Montrose and Brechin, are very much at the
heart of their communities providing opportunities for all, men and women, boys and girls, to become involved in
rugby. Two products of rugby in your community – the Fagerson brothers, Zander and Matt – are key players for
both Glasgow Warriors and Scotland.
We believe it is vitally important that we work closely with Government to enhance physical activity and foster
community spirit which is a fundamental part of club rugby in Scotland.
We have enjoyed constructive relationships with your predecessors in your new role – Shona Robison, Jamie
Hepburn, Aileen Campbell and Joe Fitzpatrick – and would be delighted to meet with you at your earliest
convenience in the New Year to give you a flavour of our work and the challenges we will undoubtedly face in 2021
and beyond as, we all hope, the country can take steps to recover from the debilitating pandemic that has wrought
such devastation.
I look forward to hearing from you and in the meantime wish you and yours the compliments of the season.
Yours sincerely,

Dominic McKay | Chief Operating Officer | Scottish Rugby, BT Murrayfield, Edinburgh EH12 5PJ

Joe Fitzpatrick MSP
Minister of Public Health & Sport
Scottish Government
St Andrews House
Edinburgh
Thursday 24th September 2020

Scottish Rugby Union Limited
BT Murrayfield
Edinburgh EH12 5PJ
+44 (0)131 346 5000
scottishrugby.org

Dear Joe,
Thank you for your letter dated the 23rd September following the statement the FM made to Parliament on Tuesday
22nd September.
We are obviously very concerned by the pause to crowd numbers at matches. Given our need to efficiently plan, we
would be very grateful if you would now confirm that crowds will not be permitted at either the home PRO14
matches to be played by Edinburgh Rugby and Glasgow Warriors in October, nor the Scotland v Georgia men’s
international set for 23rd October at BT Murrayfield.
We would also appreciate further clarity on the likelihood of graduated crowds returning to the stadium in midNovember for Scotland’s international games at BT Murrayfield. This clarity is essential in how we manage Scottish
Rugby’s relationship with our spectators, sponsor family and our clubs.
We appreciate that the government recognises the financial impact on rugby of these decisions. As we have
discussed, the income from the international game drives all we can do for every level of rugby right across Scotland.
So, no income from international matches directly hits community rugby clubs, as well as the rest of the game.
Therefore, I welcome your offer to discuss the financial consequences of the FM’s statement on rugby. As you will
know, Mark Dodson and I have arranged to meet the Finance Secretary on Thursday 1st October, and we would
welcome your participation in that meeting. We plan to furnish the Finance Secretary with an updated financial
assessment prior to the meeting, that will build on our earlier discussions. I will ensure that your officials receive a
copy of this work.
I look forward to further discussions with you and your officials and am copying this to the National Clinical Director
Professor Jason Leitch.
Best wishes,

Dominic McKay
Chief Operating Officer, Scottish Rugby

Fiona Hyslop MSP
Cabinet Secretary for Economy, Fair Work and Culture
Scottish Government
St Andrews House
Edinburgh
Monday 29 June 2020
Dear Fiona,

Scottish Rugby Union Limited
BT Murrayfield
Edinburgh EH12 5PJ
+44 (0)131 346 5000
scottishrugby.org

I hope this letter finds you well.
I wanted to drop you a short personal note to say thank you for your time last Thursday. The team and I are
extremely grateful for the opportunity you offered us to explain our current financial position and the challenges we
face as both a governing body and a business organisation.
As discussed, Scottish Rugby’s projected turnover in the current 2020/21 financial year is considerably lower than
last year’s record £60 million. We have budgeted for numerous scenarios, however, given a large proportion of our
income comes from ticket sales, broadcast income and partner sponsors all linked to matches and events taking
place, it is financially essential we bring spectators safely back into BT Murrayfield in a controlled manner as soon as
practical.
We also know that sport, and rugby in particular, puts money back into the Scottish economy. As demonstrated in
the YouGov independent economic assessment and supporting financial figures we shared with you in advance of
our meeting last week, which illustrates Scottish Rugby’s significant impact on our economy. Together with our
professional teams in Edinburgh and Glasgow we put £150 million back into the Scottish economy every year.
Therefore, we are confident a resumption of our sport would be instrumental in getting our economy moving again
whilst simultaneously lifting the spirits of the nation.
I would like to once again express my sincere gratitude to you for allowing us the time last Thursday to present our
proposal to use BT Murrayfield as a potential test venue with circa 1000 spectators in Saturday 22 August for the
Warriors v Edinburgh 1872 PRO14 match. As you know, this progression is highly significant to our organisation and
our sport. Your confidence in Scottish Rugby and your agreement to consider our final proposition is certainly hugely
valued.
We remain committed to establishing the safest plan, meeting all agreed public health mitigations, to enable our
supporters to return to BT Murrayfield safely and responsibly. I very much look forward to presenting our finalised
plans to you in due course, and until then, thank you again for your time and assistance.
Best wishes,

Dominic McKay
Chief Operating Officer, Scottish Rugby

Joe Fitzpatrick MSP
Minister of Public Health & Sport
Scottish Government
St Andrews House
Edinburgh
Tuesday 12 May 2020

Scottish Rugby Union Limited
BT Murrayfield
Edinburgh EH12 5PJ
+44 (0)131 346 5000
scottishrugby.org

Meeting on Scottish Rugby financial scenarios, Friday 8th May
Dear Joe,
Thank you very much for providing the opportunity for myself and Mark Dodson to brief you and Andy Sinclair
on the emerging financial scenarios facing Scottish Rugby as a result of the Covid-19 pandemic.
As we discussed we are working through a range of possibilities while remaining aligned to Scottish
Government public health messaging and instructions. We are grateful for the time you allowed us to explain
the position. We will furnish your office with further financial information given your kind offer to place this
with officials in the Scottish Government Finance Department led by Finance Secretary Kate Forbes.
As I mentioned, Scottish Rugby had made representations to the UK Chancellor regarding the Job Retention
Scheme and we are most grateful for the Scottish Government’s push on that important matter. There is no
doubt that the extension announced this week is welcome and financially helpful. Your government’s role in
making that case is much appreciated.
I attach a copy of the independent YouGov economic impact assessment for your information that again I
spoke to at Friday’s meeting. We are very conscious of what we can do to get the economy moving again once
team sport is facilitated by government and we hope that the contents of this report are helpful to you on that
point.
Could I finally thank you for your time and assistance and we will be very pleased to meet again on the financial
situation that confronts Scottish Rugby given the sports importance to local and national well-being.
Yours Sincerely,

Dominic McKay, Chief Operating Officer
Scottish Rugby

Scottish Rugby Union

Economic Impact Report
2018/19 Season
www.sport.yougov.com
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BACKGROUND

Scottish Rugby and The Report
Scottish Rugby is the national governing body for the
sport of rugby union in Scotland. They hold responsibility
for development and sustainability of the sport from
grass roots to the elite international game. The scope of
the organisation also includes ownership and operation
of Scotland’s two professional teams – Glasgow Warriors
and Edinburgh Rugby.

In support of ongoing stakeholder discussions, Scottish
Rugby are looking for a credible third-party retrospective
Economic Impact Report on what the organisation
delivers to the Scottish economy through its key assets
of BT BT Murrayfield and Glasgow Warriors events held
at Scotstoun.

EVENTS COVERED
BT Murrayfield

Scotstoun

Celtic Park

Autumn Tests

3

-

-

Guinness 6 Nations

3

-

-

Summer Tests

2

-

-

Liverpool v Napoli

1

-

-

Spice Girls concert

1

-

-

Heineken Champions
Cup

4

3

-

Guinness Pro14

10

12

-

-

-

1

Guinness Pro14 Final
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Executive Summary
Attendees drawn from outside
Scotland

Players, performers and
entourage drive significant
portion of spend

PHOTO PLACEHOLDER

933,000 attendees

Use this space for an image

Attended events held at BT
Murrayfield and Scotstoun
Stadium in 2018/19
› 200,000 of these arrived from
outside of Scotland
›

136,000 of these
travelled to Scotland
specifically to attend
the events

Attendee spending in Scotland
exceeds £49 million

Television coverage adds
marketing value

73 hours
Iconic shots of the region as part
of the TV broadcast were on
screen for a total of 73 hours. This
is worth £3.4 million in marketing
exposure.

£1.4m spend
3,540 players, performers and their
entourage were present for the events
hosted at BT Murrayfield and
Scotstoun stadiums, spending £1.4m in
Scotland.

Event Operations impact
economy across Scotland

£49m direct spending

£38m spending

Non-local attendees contributed
over £49.1 million directly to the
Scottish economy through their
spending on their trip.

Scottish Rugby and Glasgow
Warriors together spent and
invested £38.1 million in Scotland
to host the events and maintain
their venues.

•

NB: Values for Edinburgh and Glasgow not to be summed to arrive at Scotland value as number of non-local residents will differ for Scotland

•

Includes Guinness Pro14 Final at Celtic Park

Total Event
Value to
Scotland

£154m
Adding the indirect & induced
spend and the media exposure of
iconic Scottish symbols and
landmarks, the total event impact
amounts to £154.1 million for
Scotland, £128.2 million for
Edinburgh and £24.8 million for
Glasgow.
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Methodology
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METHODOLOGY
ORGANISER SPEND

ECONOMIC
IMPACT

How is
ECONOMIC
IMPACT
assessed?
This economic impact analysis was carried
out using the eventIMPACTS methodology.
This is a standard approach that has been
developed in the UK by the Department for
Culture, Media and Sport, This
methodology has been used by: UK Sport,
Tourism Northern Ireland, Event Scotland,
London & Partners and the Welsh
Government.

Spending by Scottish Rugby
and suppliers

ATTENDEE SPEND

Spending by attendees
in the local area – in particular on purchases
and accommodation

ENTOURAGE SPEND

Spending by teams, performers,
their guests and support staff

ECONOMIC
MULTIPLIER

Measures the additional
income created in the
economy as a result of
increased visitor spending

TOTAL ECONOMIC IMPACT OF A MAJOR EVENT

Additional expenditure generated within a
defined area, as a direct consequence of
staging an event
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METHODOLOGY
ORGANISER SPEND

TOTAL
EVENT
IMPACT

How is
TOTAL
EVENT
IMPACT
assessed?

Spending by Scottish Rugby
and suppliers

ATTENDEE SPEND

Spending by attendees
in the local area – in particular on purchases
and accommodation

ENTOURAGE SPEND

Spending by teams, performers,
their guests and support staff

ECONOMIC
MULTIPLIER

Measures the additional
income created in the
economy as a result of
increased visitor spending

MEDIA VALUE

Mentions and imagery of the
area are counted as marketing
exposure for the area

TOTAL EVENT IMPACT OF A MAJOR EVENT

Economic impact of the event plus
marketing exposure of the region which
attracts further visitors
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METHODOLOGY

LAYERED
IMPACT

DIRECT IMPACT
Expenditure driven to host the event,
especially driven by the organisers and
attendees of the event(s)

The economic impact of
any event may be viewed
(or calculated) from a
multi-layer perspective.

INDIRECT IMPACT
Attributable expenditure by event
suppliers and contractors to fulfil
their event commitments

Estimated via
economic
multipliers

INDUCED IMPACT
The effect created as a result
of additional wages and other income
related to the hosting of events that is
then spent in the local economy.
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METHODOLOGY

MULTIPLIER

Multipliers:
To show the full potential economic benefits we have also given consideration to secondary effects, i.e. indirect, or “ripple”,
and induced effects.

INDIRECT IMPACT
The direct effect from the initial event-related spending creates additional activity in the
economy. Indirect effects are the result of additional demand throughout supply chains
in the host economy. Businesses that benefit from the direct impacts will subsequently
increase spending at other local businesses. The indirect impact is a measure of this
increase in business-to-business activity, rather than the initial spending which is
covered by the assessment of direct impact.

1.7

INDUCED IMPACT

Economic Multiplier

The induced impact is the result of increased personal income caused by the direct and
indirect effects. Local businesses experiencing increased revenue from the direct and
indirect effects will subsequently increase payroll expenditures (by hiring more
employees, increasing payroll hours, raising salaries, etc.). Consequently, households
increase spending at local businesses. The induced impact is a measure of this increase
in household-to-business activity.

Using the latest Scottish Government Input-Output model of the economy, the following multipliers were used:
TYPE II MULTIPLIERS*

Output
multiplier

Income
multiplier

Employment
multiplier

GVA
multiplier

Average

1.62

1.63

1.80

1.75

1.70

*Averaged across all industries, https://www2.gov.scot/

11

METHODOLOGY

MEDIA VALUE

CALCULATING NET MEDIA VALUE
For the purposes of this report, YouGov Sport has valued
picture postcard shots of BT Murrayfield, Scotstoun and iconic
Scottish landmarks and symbols using the following
calculation:
30 second advertising rate x seconds of exposure

Net Media Value

During TV broadcasts of
live sporting events the
camera will often show the
wider region/city the
event is taking place in,
advertising what the
region/city has to offer, by
showing iconic landmarks
and/or symbols.
– These picture postcard shots
are valued as ‘advertising’ for
the host city/region and can
thus be valued in the same
way brand exposure is
measured.

30

MEASURING MEDIA VALUE
Examples of the picture postcard shots that were measured, each time one of the
landmarks appeared on screen the length of exposure was recorded and the 30
second advertising rate applied.

Scotland Imagery

BT Murrayfield

Scotstoun

12

Economic Impact
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ECONOMIC IMPACT - SUMMARY

Economic Impact on Scotland
ORGANISER SPEND

ATTENDEE SPEND*

TEAM & ENTOURAGE
SPEND

ECONOMIC
MULTIPLIER

MEDIA VALUE

1.7**
£38,122,055

£49,133,364

£1,409,108

£62,065,105

£3,360,364

TOTAL ECONOMIC IMPACT: £150,729,541
TOTAL EVENT IMPACT: £154,089,905
•

Attendee spend: Only external spending (spending by attendees from outside the host economy) that can be directly attributed to the event is accounted for i.e. those coming to Scotland specifically for the event.
Spending by locals is excluded as it is assumed they would have spent these amounts within their home economy anyway, even without the event taking place.

•

* *Economic multiplier: measures the additional income (wages, salaries, rent, interest, profit) created in the economy as a result of increased visitor spending - estimated to be 1.7 for Scotland

•

Please see appendix and methodology for full details
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ECONOMIC IMPACT - SUMMARY

Economic Impact on Edinburgh
ORGANISER SPEND

ATTENDEE SPEND*

TEAM & ENTOURAGE
SPEND

ECONOMIC
MULTIPLIER

MEDIA VALUE

1.7**
£28,535,784

£45,057,259

£1,158,708

£52,326,225

£1,166,587

TOTAL ECONOMIC IMPACT: £127,077,976
TOTAL EVENT IMPACT: £128,244,563
•

*Attendee spend: Only external spending (spending by attendees from outside the host economy) that can be directly attributed to the event is accounted for i.e. those coming to Edinburgh specifically for the event.
Spending by locals is excluded as it is assumed they would have spent these amounts within their home economy anyway, even without the event taking place.

•

* *Economic multiplier: measures the additional income (wages, salaries, rent, interest, profit) created in the economy as a result of increased visitor spending - estimated to be 1.7 for Scotland

•

Please see appendix and methodology for full details
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ECONOMIC IMPACT - SUMMARY

Economic Impact on Glasgow
ORGANISER SPEND

ATTENDEE SPEND*

TEAM & ENTOURAGE
SPEND

ECONOMIC
MULTIPLIER

MEDIA VALUE

1.7**
£9,586,271

£4,547,954

£250,400

£10,069,237

£312,203

TOTAL ECONOMIC IMPACT: £24,453,862
TOTAL EVENT IMPACT: £24,766,066
•

Attendee spend: Only external spending (spending by attendees from outside the host economy) that can be directly attributed to the event is accounted for i.e. those coming to Glasgow specifically for the event.
Spending by locals is excluded as it is assumed they would have spent these amounts within their home economy anyway, even without the event taking place.

•

* *Economic multiplier: measures the additional income (wages, salaries, rent, interest, profit) created in the economy as a result of increased visitor spending - estimated to be 1.7 for Scotland

•

Please see appendix and methodology for full details
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Organiser Impact
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ECONOMIC IMPACT – ORGANISER IMPACT

Organiser Spend

Scottish Rugby and the Glasgow Warriors franchise spent and invested £38.1 million in the Scottish economy to
maintain their venues and host various events.
Scottish Rugby Union

Glasgow Warriors

(includes Edinburgh Rugby and partially Glasgow Warriors )

Spend Area

Amount

Spend Area

Amount

Salaries (436 employees)

£23,549,465

Stadium operational costs

£1,500,000

Goods and services costs

£5,848,303

Rugby operational costs

£800,000

Facilities upgrades

£3,700,000

Rugby medical costs

£400,000

Pension

£700,510

Guinness Pro14 Final

£374,777

Stadium maintenance

£386,000

Sponsor spend in location

£181,000

Other event day spend

£272,000

Marketing

£151,000

Pitch maintenance

£142,000

Hospitality spend in location

£95,000

Goods and services costs

£22,000

Scottish Rugby Union spend in Scotland: £34,598,278

Glasgow Warriors spend in Scotland: £3,523,777

TOTAL SPEND IN SCOTLAND: £38,122,055
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Attendee Impact
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ECONOMIC IMPACT – ATTENDEE IMPACT

Attendee Breakdown
EDINBURGH EVENT
ATTENDEE
BREAKDOWN

SCOTLAND EVENT
ATTENDEE
BREAKDOWN

GLASGOW EVENT
ATTENDEE
BREAKDOWN

ATTENDEE ORIGIN
Glasgow

246,156

26%

132,612

17%

113,544

70%

Edinburgh

359,461

39%

338,214

44%

21,247

13%

Rest of Scotland

127,687

14%

117,052

15%

10,635

7%

Rest of UK

159,627

17%

148,894

19%

10,733

7%

International (Outside of UK)

39,932

4%

34,635

4%

5,296

3%

TOTAL NUMBER OF ATTENDEES:

932,863

TOTAL NUMBER OF ATTENDEES:

There may be slight deviations due to rounding
See appendix for full breakdown

Attendee origin based on postcode provided at ticket purchase: Glasgow: G, KA,PA,ML ; Edinburgh: EH, KY, FK, DD

771,407

TOTAL NUMBER OF ATTENDEES:

161,456
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ECONOMIC IMPACT – ATTENDEE IMPACT

Attendee Breakdown – event specific arrivals
SCOTLAND EVENT
ATTENDEE
BREAKDOWN

EDINBURGH EVENT
ATTENDEE
BREAKDOWN

GLASGOW EVENT
ATTENDEE
BREAKDOWN

-

224,697

90%

28,694

90%

ATTENDEE ORIGIN
Rest of Scotland
Rest of UK

111,739

70%

104,226

70%

7,513

70%

International (Outside of UK)

23,959

60%

20,781

60%

3,178

60%

TOTAL NUMBER OF ARRIVALS:

135,698

TOTAL NUMBER OF ARRIVALS:

349,704

TOTAL NUMBER OF ARRIVALS:

39,385

Not all non‐local spectators visiting the host economy will be eligible for inclusion in the calculation of the Direct Economic Impact of an event. This will happen in
cases where: The event was not their main reason for being in the defined impact area or if visitors changed the timing of their visit to coincide with the event.
There may be slight deviations due to rounding
See appendix for full breakdown

Attendee origin based on postcode provided at ticket purchase: Glasgow: G, KA,PA,ML ; Edinburgh: EH, KY, FK, DD
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ECONOMIC IMPACT – ATTENDEE IMPACT

Attendee Spend in Scotland
Events held at BT Murrayfield and Scotstoun during the 2018/19 season attracted 135,698 non-Scottish visitors.
These visitors spent £49.1 million in Scotland over the course of their stay.
HOTEL

FOOD & BEVERAGE

EVENT
MERCHANDISE

LOCAL TRAVEL

OTHER SPENDING

£10,478,740

£23,187,905

£317,351

£8,144,590

£7,004,688

TOTAL SCOTLAND ATTENDEE EXPENDITURE: £49,133,274*

*There may be slight deviations due to rounding
See appendix for assumptions on number of qualifying attendees, number of days spent in location
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ECONOMIC IMPACT – ATTENDEE IMPACT

Attendee Spend in Edinburgh
Over the course of the 2018/19 season, BT Murrayfield attracted 350,000 non-local attendees who spent £45.1
million in Edinburgh over the course of their visit.
HOTEL

FOOD & BEVERAGE

EVENT
MERCHANDISE

LOCAL TRAVEL

OTHER SPENDING

£13,474,549

£19,664,507

£786,468

£5,178,455

£5,953,279

TOTAL EDINBURGH ATTENDEE EXPENDITURE: £45,057,259*

*There may be slight deviations due to rounding
See appendix for assumptions on number of qualifying attendees, number of days spent in location
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ECONOMIC IMPACT – ATTENDEE IMPACT

Attendee Spend in Glasgow
Glasgow Warriors matches held at the Scotstoun Stadium attracted almost 40,000 non-Glaswegians to the city and
area. They spent over £4.5 million in the city over the course of their stay.
HOTEL

FOOD & BEVERAGE

EVENT
MERCHANDISE

LOCAL TRAVEL

OTHER SPENDING

£1,373,730

£2,067,679

£24,630

£591,003

£490,912

TOTAL GLASGOW ATTENDEE EXPENDITURE: £4,547,954*

*There may be slight deviations due to rounding
See appendix for assumptions on number of qualifying attendees, number of days spent in location
Includes Guinness Pro14 Final at Celtic Park

24

Player, Performer and Entourage
Impact
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ECONOMIC IMPACT – PLAYER IMPACT

Player, Performer and Entourage breakdown
It total 3,540 players, performers and their entourage were present for the events hosted at BT Murrayfield, Scotstoun
and Celtic Park stadiums.

Heineken
Heineken
Guinness Pro14
Guinness Pro14 *
Champions Cup
Champions Cup
(Edinburgh)
(Glasgow)
(Edinburgh)
(Glasgow)

Autumn Tests

Guinness 6
Nations

Summer Tests

Liverpool v
Napoli

Spice Girls
concert

Home team (incl. support
staff)

135

135

90

-

-

160

400

120

520

Away team

135

135

90

-

-

160

400

120

520

Committee

45

170

30

-

-

-

-

-

-

Performers (incl. support
staff, crew etc.)

-

-

-

75

100

-

-

-

-

Number of
matches/events

3

3

2

1

1

4

10

3

13

*includes Guinness Pro14 Final at Celtic Park
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ECONOMIC IMPACT – PLAYER IMPACT

Player, Performer and Entourage Spend in Scotland
£1.4 million was spent in Scotland on the 3,540 players, performers and their entourage.

HOTEL

FOOD & BEVERAGE

LOCAL TRAVEL

OTHER SPENDING

£659,608

£370,500

£148,200

£230,800

TOTAL ENTOURAGE ATTENDEE EXPENDITURE: £1,409,108

*There may be slight deviations due to rounding
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Media Exposure Impact
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ECONOMIC IMPACT – MEDIA IMPACT

Media Exposure
Picture postcard shots and mentions of Scotland, Edinburgh and Glasgow, which promote the country to an
international audience, generated a Net Media Value of £3.4 million for Scotland.

SCOTLAND
IMAGERY & ICONS

EDINBURGH SPECIFIC
IMAGERY & ICONS

GLASGOW SPECIFIC
IMAGERY & ICONS

£3,360,364

£1,166,587

£312,203

*NB: These values are not to be added – Edinburgh and Scotland Values included in Scotland value
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ECONOMIC IMPACT – MEDIA IMPACT

Media Exposure Examples

Scotland Imagery

BT Murrayfield

Edinburgh Flags

TVGI

Scotstoun

Glasgow Warriors logo on
jersey

Glasgow Flags

TVGI

30

Additional Benefits
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ADDITIONAL BENEFITS

Trains and trams revenue estimates
The events hosted at BT Murrayfield, Scotstoun and Celtic Park in 2018/19 are estimated to have generated train and
tram revenues of £2.2 million.

Summer Tests

Spice Girls
concert

£70,000

£46,900

£31,600

£19,300

£23,200

£25,600

-

-

£288,900

£360,000

£360,000

£240,000

£117,000

£93,300

£110,800

£122,100

£68,800

£434,400

£1,906,400

Average % using trams

30%

28%

28%

39%

30%

30%

30%

-

-

Average % using ScotRail

15%

15%

15%

15%

15%

15%

15%

39%

39%

3

3

2

1

1

4

10

3

13

ScotRail

Number of
matches/events

£72,300

Heineken
Guinness Pro14
Heineken
Champions Guinness Pro14
(Glasgow)
Champions
Cup
(Edinburgh)
includes final
Cup (Glasgow)
(Edinburgh)
at Celtic Park

Liverpool v
Napoli

Edinburgh Trams

Autumn Tests

Guinness 6
Nations

•

Average ticket price taken at £1.25 (accounts for adult tickets
(£1.70), child tickets (£0.80) and discounts on return journeys)

•

Average ticket price taken at £12 for Edinburgh, £8 Glasgow

TOTAL

32

ADDITIONAL BENEFITS

Jobs

Private Medical Insurance

436

Scottish Rugby supports
436 salaried employees in
Scotland
Employee benefits
provided by Scottish
Rugby

Pension Contributions

Company Car

33

Appendix

5
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APPENDIX

Assumptions and detailed breakdown
Attendee breakdown by event type and venue
Attendee origin

BT Murrayfield
BT Murrayfield Pro14/
International Rugby
Champions Cup

BT Murrayfield
Spice Girls

BT Murrayfield
Liverpool v Napoli

Scotstoun Pro14/
Champions Cup*

Glasgow

17%

8%

29%

19%

70%

Edinburgh

41%

61%

34%

56%

13%

Rest of Scotland/ Scotland

17%

8%

14%

13%

7%

Rest of UK

21%

10%

22%

11%

7%

International (outside UK)

3%

13%

1%

1%

3%

•

Breakdown calculated by analysing post-codes of ticket buyers

•

Spending of people normally resident within the defined impact area are considered 'deadweight' and not included in calculations of direct economic
impact as spending by local people in the host economy is merely a recirculation of money that already existed there

•

* includes Guinness Pro14 Final at Celtic Park

•

Attendee origin based on postcode provided at ticket purchase: Glasgow: G, KA,PA,ML ; Edinburgh: EH, KY, FK, DD
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APPENDIX

Assumptions and detailed breakdown
Discounting Casual Visitors
Scotland

Edinburgh

Glasgow

-

90%

90%

Rest of UK

70%

70%

70%

International

60%

60%

60%

Attendee origin

Rest of Scotland

Not all non‐local spectators visiting the host economy will be eligible for inclusion in the calculation of the Direct Economic Impact of an event. This will
happen in cases where:
The event was not their main reason for being in the defined impact area. For example, someone from London might be visiting friends or relatives in
Edinburgh and during this trip elected to attend the Spice Girls concert; however the event was incidental to the visit and therefore any related expenditure
may have occurred regardless, albeit on something else.
Visitors changed the timing of their visit to coincide with the event. For example, an overseas visitor might be planning a visit to Scotland but decided to plan
the trip around the Spice Girls concert; however, the trip and related expenditure would have occurred regardless, albeit at a different point in time.
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APPENDIX

Assumptions and detailed breakdown
Average length of stay
International visitors

UK visitors

Average length of stay in Scotland:
International: [Total number of nights (24,372,000)

Total number of visitors (3,537,660)] – 2 (to adjust for sporting events) = 4.89

Rest of UK: [Total number of nights (40,400,000)

Total number of visitors (11,804,000)] – 2 (to adjust for sporting events) = 2.42

Average length of stay in Edinburgh / Glasgow:
Edinburgh: [Total number of nights (11,127,780)
Glasgow: [Total number of nights (5,364,320)

Total number of visitors (2,432,880)] adjusted by above ratio for sporting events) = Int: 3.24; Rest of UK: 1.72
Total number of visitors (908,320)] adjusted by above ratio for sporting events) = Int: 4.19; Rest of UK: 1.72

Source: https://www.visitscotland.org/research-insights/about-our-visitors/international ; https://www.visitscotland.org/research-insights/about-our-visitors/uk
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APPENDIX

Assumptions and detailed breakdown
Staying in commercial accommodation

According to the Scotland Visitor survey 2015 & 2016, conducted by VisitScotland, 19% of UK visitors stayed with family and friends while visiting Scotland
and 26% of International visitors.

It was also found that International visitors tend to book mid-market accommodation while Scottish residents tend to book luxury accommodation. This is
factored in, in the accommodation price per night.
Source: https://www.visitscotland.org/binaries/content/assets/dot-org/pdf/research-papers/scotland-visitor-survey-2015-16-overview.pdf
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Minister for Public Health, Sport and Wellbeing
Joe FitzPatrick MSP



T: 0300 244 4000
E: scottish.ministers@gov.scot

Dominic McKay
Chief Operating Officer
Scottish Rugby Union
BT Murrayfield
Edinburgh
EH12 5PJ

___
23 July, 2020
Dear Dominic
I am writing following your meeting with the Cabinet Secretary for Economy, Fair Work and
Culture on 25 June, and for your subsequent follow-up letter of 29 June.
As you know, we have been working closely to ensure professional sport can resume behind
closed doors and Ministers approved this on 10 July 2020.
Our priority is to contain the spread of the pandemic – protecting the NHS and public
services – and save lives.
I know you have a provisional resumption date of 22 August and have suggested a potential
pilot event involving restricted numbers of supporters.
The First Minister published a revised route map on 9 June, which said live outdoor events
with physical distancing and restricted numbers will not resume before 31 July. This broad
category is under review to determine which types of events are safe to resume slightly
earlier – however, I would also like to emphasise that I do not expect spectators to be able to
return to professional sport in August.
I want to assure you we realise the importance of attending sport in person to fans and for
players, and that having fans at matches is essential for the financial viability of Scottish
Rugby.
With thanks for sharing your detailed plans on 10 July, I am happy for you to continue to
consider how supporters can return when it is safe to do so, and for you to liaise with officials
as appropriate. Officials will be in touch shortly to set up further discussions. Given the
nature of the virus there is not an imminent prospect of supporters being allowed back into
stadiums, but we will continue to review this situation. I am sure you will appreciate this will
only be able to happen when it is safe to do so.
Scottish Ministers, special advisers and the Permanent Secretary are
covered by the terms of the Lobbying (Scotland) Act 2016. See
www.lobbying.scot

St Andrew’s House, Regent Road, Edinburgh EH1 3DG
www.gov.scot




I am grateful to you and colleagues for the professional and constructive way in which you
have approached this, and I thank you for being flexible and open in all our discussions.
Best wishes

Joe FitzPatrick

Scottish Ministers, special advisers and the Permanent Secretary are
covered by the terms of the Lobbying (Scotland) Act 2016. See
www.lobbying.scot

St Andrew’s House, Regent Road, Edinburgh EH1 3DG
www.gov.scot




Minister for Public Health, Sport and Wellbeing
Joe FitzPatrick MSP



T: 0300 244 4000
E: scottish.ministers@gov.scot

Mr Dominic McKay
Chief Operating Officer
Scottish Rugby Union
Dominic.McKay@sru.org.uk

10 December 2020

I recognise that this has been an enormously challenging time for the sport sector and we
appreciate the sacrifices made by everyone over the past months to help us tackle the virus.
I understand the financial strain the pandemic has placed on rugby throughout Scotland by
not being able to welcome spectators to the stadiums.
Therefore, I am delighted to inform you today that a financial support package for the
sporting sector has been agreed and a total sum of up to £20.0m, which will comprise of
both revenue funding and a loan arrangement, will be available to support rugby in Scotland.
The press release on the emergency funding for sport announcement can be viewed at link
My officials in Active Scotland will be in contact with you directly to discuss the details
further. I hope this funding will be welcomed to support rugby at all levels throughout
Scotland.

JOE FITZPATRICK

Scottish Ministers, special advisers and the Permanent Secretary are
covered by the terms of the Lobbying (Scotland) Act 2016. See
www.lobbying.scot

St Andrew’s House, Regent Road, Edinburgh EH1 3DG
www.gov.scot





Minister for Public Health, Sport and Wellbeing
Joe FitzPatrick MSP



T: 0300 244 4000
E: scottish.ministers@gov.scot

Dom McKay
Chief Operating Officer
BT Murrayfield
Edinburgh EH12 5PH

___
Your ref: N/A
Our ref: X
23 September, 2020

I thought it would be helpful to provide you with a formal update after the statement by the
First Minister following your dialogue with officials over recent days.
As you are aware, the First Minister yesterday announced further measures to ensure we
continue to supress the virus.
She indicated that activities in the route map which currently have an indicative resumption
date of 5 October 2020 are likely to be delayed at the next review on 1 October. I can also
confirm we cannot consider any further pilot sporting events until the national outlook
improves significantly.
I know you appreciate the importance of us taking the necessary actions to protect public
health and save lives. The cost of the virus to families across Scotland who have lost loved
ones is devastating.
I recognise this has been an enormously challenging time for rugby, and I am grateful for the
efforts the sport has made to play its part in this national effort to tackling the pandemic.
Rugby has a significant economic impact, but importantly it brings enjoyment to the many
people who watch and play the game – and I also know clubs will be extremely concerned
about the future.
Today I am writing to the UK Minister for Sport and Civil Society seeking urgent discussions
about a package of financial recovery for sport.
Scottish Ministers, special advisers and the Permanent Secretary are
covered by the terms of the Lobbying (Scotland) Act 2016. See
www.lobbying.scot

St Andrew’s House, Regent Road, Edinburgh EH1 3DG
www.gov.scot





I look forward to continuing to work closely with you and your members to ensure we can
ensure the long-term sustainability of rugby, and would welcome the opportunity to discuss
this with you directly in the near future.
I am also writing to the Chief Executives of the Scottish FA and SPFL.

«Signature»

Scottish Ministers, special advisers and the Permanent Secretary are
covered by the terms of the Lobbying (Scotland) Act 2016. See
www.lobbying.scot

St Andrew’s House, Regent Road, Edinburgh EH1 3DG
www.gov.scot





